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Orr opens 

drive to get 

more voters 
Cook Counl)' Clerk David Orr has 

kicked 0[[ a drive lo regISter college 
students to vote. . ' 

Orr started his campaign With an 
a earance at Prairie Slale College, 
c~;cago HeIghts In the Pralne Slal~ 
cafeteria Orr spoke to a group 0 

sludents ~boullhe imparlance of vol· 

ing. 

Editorial 

The People Speak 

Register at Omni, 
Jewel, Dominick's 
Door EdiTor: 

We're: wort..lnt lit nl'~": voLer IT$~'~' 
t,on n1.nmc:I~' C'O"¥en.t:ol Uw ,.ur.l:~1!'1") 
J .... ,c:l. Dom,,"ei', and Ornni .. ~ L11 Coo\ 
CounT)' .... ill oller r¢llIilnll.lon l«J.Ir lrom ~ 
p.m. IDt p.m. 
\lOJunl~ from th(, Uru~ Food Ind 

Commrn;:oal "-"r"en Union. tile: t.e~q:ue of 
Women Vol"n, thr ChIC.,,, VOler 
Jkj::I$UIlIon CoahlJon and other f:roupil \Io'il! 
~ on hand to ~,ner VOl.: bnnJ: Iwn f'lf'C"e!o 
01 1D. 0T>r 01 .... filth ..howe 11'lO,,· :vow C\ir· 

nn:,d.on::'06. 
v."1U'l till!' prm,dmt"). I u.s. Soen.lou ~l 

.,,{\ t:\'CI"\' '~Ir I¢u.lauvt' IVII up tnT 

elrt'II01l ibIS rur. "Olen "'1\1 n: tilt' 
An>t'nc..n .,endii Jor ~ nexl do/c_de 10 
IOlkt pan In lhaoc: Qe.c:1$'ons. ,",'f mw.l aU 
repsler, 

Talle I minute .nd. rej:ISUr Lo voIr .... h!le 
Yflu're It 1M~. Mlybe Ule Clnd.lIlalC!!. 
ear'l re.1I>' ~n I eiueken U\ e .. ery pol bu: if 
"t' dun'! lIkf trle tune La VOlf, ... e'll more 
lhIn likely ,elour lUSt cIesseru.. 

David OfT, 
Cook Coun,y derk 
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COOK COUNTY CLERK DAVID D. ORR 

1992 Plan For Revitalizing Voter Registration 

• Promotional Activities: "The Time Has Come ... To Register and Vote"­
This all-out publicity campaign features spokesman Jim Harbaugh, quarterback of the Chicago Bears, in 
widely used public service announcements for tv and radio_ Our colorful logo is distributed on t-shirts, 
posters and buttons_ The logo's design was voted "one of the best in Chicago" by the Chicago Tribune_ 

• Student Outreach - Through innovative peer registration programs we're tapping into an 
audience that doesn't usually register _ We're sponsoring College Registration Day with student registrars 
and training high school seniors to be registrars_ So far we registered over 3,500 students for the primary 
and we expect to register another 15,000 by the general election. 

• Special Registration Events - The old saying is: 'The way to a man's heart is through his 
stomach." We took that idea and came up with a creative, low-cost program that will place volunteer 
registrars at 200 Chicagoland Jewel and Dominick's food stores. Our two previous "Grocery Nights" netted 
6,000 new registrants and we project 5,000 more by November. We hope for 8,000-10,000 new 
registrants when all 350 Chicagoland McDonald's restaurants provide registrations the weekend of October 
3-41 

• Deputy Registration - We're attracting dozens of new community groups to the volunteer 
deputy registrar program, such as the PTA, VFW's, and Uons. Orr is making unprecedented efforts to 
support traditional registrar groups, such as churches and the League of Women Voters. 

• Future Voter - Voting is a right all Americans are born with, so you're never too young to learn 
about the process. This specially-designed instructional program will reach 20,000 students in grades 1-8 
in five school districts. They'll learn the importance of democracy and participation, culminating with an 
in-school election. 

• Entertainment - Young people have the lowest voting rates in the country so we're doing all we 
can to reach this largely untapped voting group. We're offering registrations at 25 stadium concerts, and 
150 small venues in conjunction with JAM PrOductions and several radio stations. We've already registered 
500 people and we're projecting another 5,000. Two hundred new, young registrars will staff concerts. 

• Workplace Outreach - We're working with unions to deputize members, culminating in a big 
Labor Day event. We're targeting the top 100 corporate employers to offer registration to their employees. 

• Driver's License Facilities, Other Events - During the summer and fall, we're staffing 
all county driver's license facilities where we expect to get 20,000 new registrations. We're offering 
registrations at summer fairs, festivals and parades, as well as cafeterias, public plazas and malls. 

• Other Jurisdictions - We're working in cooperation with the City of Chicago, Lake and other 

counties. We're working to make registration programs universal throughout the Chicagoland area. 


